
What we’ve learnt in 20 years of SunSmart Schools
In 2018, Cancer Council WA celebrates 20 years of the SunSmart Schools 
program. That’s about 200,000 kids at SunSmart Schools who have 
slapped a hat on their head every lunchtime. Reducing sun exposure at  
a young age is working – for the first time, skin cancer rates are falling for 
Australians under the age of 40.

We congratulate schools on their efforts and role in improving the health of 
young West Aussies through the SunSmart Schools program. We encourage 
all schools to take steps to improve the health of their school community.  
Here are our top tips for schools to improve sun protection.

1. Replace caps with sun protective hats
Australia has one of the highest 
rates of skin cancer in the world, 
with non-melanoma skin cancers 
being our most common, costly 
and preventable cancer. Most of 
these cancers occur around the 
head area – on the neck, ears,  
face and upper chest.
Caps do not protect this area from 
the sun. If your school has a cap 
in the uniform, or allows students 
to wear a cap, be aware that they 
have very minimal sun protection 
qualities. Having a bucket hat, broad-brimmed or legionnaire style hat as  
a compulsory uniform item is a good move.

2. Keep it going in terms two and three 
Some schools in WA don’t require students to wear hats in terms two and 
three. This is putting students at risk of skin cancer. It is important to wear 
a hat if you are going outside when the UV Index is 3 or above. All parts of 
WA have UV maximums exceeding 3 during terms two and three.

3. Get hats on the heads of the grown-ups
There are several reasons why school staff, parents and visitors should 
wear sun protective hats. They are role models and encouraging students 
to wear hats is nearly impossible if teachers aren’t wearing them too. It’s 
also for their own protection from UV radiation.

4. Plan ahead for outdoor events
Having a sports carnival, excursion, camp or outdoor event? Consider 
the UV Index and plan for sun protection. Provide shade, spare hats and 
sunscreen, and remind the school community before and during the event 
to use sun protection.

For advice and support for your school, visit www.generationsunsmart.com 
or contact Cancer Council WA on (08) 9388 4351 or  
sunsmart@cancerwa.asn.au 
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This newsletter aims to 
support your school in 
promoting healthy lifestyle 
messages. Cancer Council 
WA’s mission is to work with 
our community to reduce  
the incidence and impact  
of cancer. 

In this issue, there are 
articles relating to our 
Crunch&Sip® and SunSmart 
programs, and information 
on healthy workplaces and 
junk food advocacy. 

You can also read about fun 
ways to help us fundraise 
and enter our competitions 
and events.

Contact Us:

(08) 9212 4333
schools@cancerwa.asn.au

Cancer Council 13 11 20
www.cancerwa.asn.au

Help spread the word:

  @CancerCouncilWA

  CancerCouncilWestAus

www.GenerationSunSmart.com

  

www.crunchandsip.com.au

Celebrating 20 years
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Marketing trick #1
Advertisers have mastered the art of targeting children with slogans, logos, jingles, 
characters and packaging designed to encourage kids to pester. According to one 
Australian study, 69% of parents report that their children frequently pester them for 
food items at the supermarket, and 88% of these requests are for unhealthy foods1.

Marketing trick #2
Next time you are at the supermarket take a closer look at the cartoon characters on 
cereals aimed at children. The eyes of the characters are often directed downward, 
focusing their gaze at the height of children. This technique can be seen in the 
pictured example of Kellogg’s® Froot Loops®. The aim of the eye contact is to make  
a connection with children and build brand trust.  

Currently there is limited government regulation of food marketing to children in Australia. Instead the 
food industry has developed a voluntary self-regulation system. According to these regulations, junk food 
adverts must not be directly targeted to children or be placed within programs or editorial content that are 
primarily directed at children. This voluntary system is not working! Recent research has revealed that since 
the regulations were introduced children’s exposure to unhealthy food advertising has remained virtually 
unchanged2. 

Two steps you can take to help protect our kids:

1. Teach kids how to read between the lines of junk food adverts
 Include classroom lessons that encourage children to assess the intent of marketing messages and identify 

the strategies that advertisers use. Relevant lesson plans mapped to the curriculum can be found at  
www.refreshedschools.health.wa.gov.au and www.crunchandsip.com.au/resources 

2. Make a complaint about a junk food advert
 The current regulations rely on the public to complain about ads that market unhealthy food to children! 

If you see an advert that you think breaches the codes you can jump online and make a complaint to the 
Advertising Standards Bureau at https://adstandards.com.au/lodge-complaint  

For more information about how you can help protect children from unhealthy food marketing visit  
www.ourkidsourcall.com.au 

1. Campbell, S., James, E., Stacey, F., Bowman, J., Chapman, K., & Kelly, B. (2012). A mixed-method examination of food marketing directed towards 
children in Australian supermarkets. Health Promotion International, 29(2).

2. Watson, W., Lau, V., Wellard, L., Hughes, C., & Chapman, K. (2017). Advertising to children initiatives have not reduced unhealthy food advertising  
on Australian television. Journal of Public Health, 1-6.

Image source:  
www.kellogs.com.au

Australian children are constantly exposed to junk food advertisements – on television, billboards and online. 
Children are particularly vulnerable to the influence of food marketing as they find it harder to distinguish 
advertising from regular program content and they are less aware of the selling and persuasive intent of 
advertising compared to adults.  

Junk food advertisers know 
this and target young children 
to encourage unhealthy eating 
habits, brand loyalty and a 
lifetime of future sales!

Poor dietary habits put children 
at risk of preventable health 
conditions including obesity, 
type 2 diabetes, heart disease, 
and some cancers.

Taking a stand on junk food
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Aside from the benefits to the work environment, a focus on health and wellbeing creates benefits for the wider 
community. Healthier Workplace WA (HWWA), run by the Heart Foundation WA in conjunction with Cancer 
Council WA, offers free support to plan, design, implement and evaluate a workplace health and well-being 
program, helping workers to:

Makybe Rise Primary School in Baldivis has been working with HWWA to develop a Workplace Health and 
Wellbeing Program at their school. The school has introduced:

Steph McDonald, principal at Makybe Rise Primary School, has seen a shift in the behaviour of her staff:  
“At Makybe Rise Primary School we are committed to providing our staff with a healthy and supportive 
workplace. Since the roll-out of our Health and Wellness Program, as part of the Healthier Workplace WA 
initiative, we have seen significant improvements in not only the awareness of our staff about their own health 
and wellness, but also a marked improvement in their eating and exercise habits. 

Results from a recent staff 
survey found that staff felt well 
supported and encouraged to 
make healthier choices and 
have enjoyed the increase in 
healthier options available.  
This had led to an increase in 
staff wellness and morale.  
As educators, one of the most 
important things we can do 
is to model good choices 
and positive habits for our 
students, and our Health and 
Wellness initiatives help us to 
do this,” she said.

Want to get involved? 

1. Contact a Healthier Workplace WA advisor on 1300 550 271 or hwwa@heartfoundation.org.au

2. Complete the online Workplace Health Check

3. Visit the website www.hwwa.com.au to see the comprehensive range of FREE services and resources  
available, including:

You can also sign up to Health Works newsletter for individual hints and tips on how to create a healthy 
workplace and home environment.

• A health committee and are developing a staff  
health and wellbeing policy

• Promotion of HWWA and LiveLighter  
resources to all staff

• After school fitness classes (on the school grounds)  
including MoveFit personal and group training,  
pilates and volleyball

• Provision of a subsidised fruit bowl for staff

• Access to discounted health insurance

• End of trip facilities - bike racks, showers, bathrooms etc. • A wellness fair for the school community

• online health and wellbeing coordinator training • videos

• tips for developing a health and wellbeing program • case studies

• telephone and email support 

Champion a healthy life at work

• achieve a healthy weight • quit or reduce smoking

• eat more fruit and vegetables • reduce level of harmful alcohol consumption

• participate in 30 minutes of physical activity 
on five or more days of the week

• maintain positive mental health and wellbeing
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Mixed SunSmart report card 
for WA Primary Schools
A new SunSmart survey has delivered a decent report card for 
Western Australian primary schools, but with comments that 
‘more work needs to be done’ and ‘could do better with more 
application’.

Cancer Council Western Australia has released the results of the 
2017 National Primary School SunSmart Survey which show the 
majority of schools are ensuring students wear hats and have 
sun protective uniforms. However the survey has found the news 
is not so good when it comes to shade, sunscreen and teachers 
wearing hats.

More than half of WA Primary Schools say they don’t have 
enough shade, and nearly one in five schools say the cost of 
providing shade is a challenge.

Cancer Council WA SunSmart Manager Mark Strickland said 
it is encouraging to see an increase in the uptake of some sun 
protection practices such as hats and holding events indoors.

“We’d like schools to work on improving sun safety by  
encouraging children to wear sunscreen. Children need 

reminding to apply sunscreen and can’t be relied on to remember themselves.”
“We would like to congratulate the WA schools who have been working hard to improve sun safety.  
Their efforts are paying off and we’re starting to see a decline in skin cancer rates in young people.” 

Ultraviolet (UV) radiation exposure during childhood is a significant determinant of lifetime risk of skin cancer, 
with children receiving more UV exposure than adults. 

Today’s children have grown up with the SunSmart message and are our most sun savvy generation ever. 
Parents and teachers understand the importance of protecting children’s skin with rashies, hats, sunglasses, 
shade and sunscreen. However, it’s important that adults set a good example and protect their own skin too.

Toodyay District High School – part of the SunSmart Generation! 
Toodyay District High School has begun implementing a comprehensive sun protection policy which 
actively protects students and staff from dangerous levels of exposure to ultraviolet (UV) radiation 
from the sun.

The Principal, Mr David Ball, said that a new sun protective bucket hat will be introduced from Term 1 in 2018. 
This has been achieved by working with the P&C and School Council and having positive discussions with 
parents to make the transition easier. Student leaders were given an opportunity to discuss the introduction 
of school hats and the reversible hats proved popular. The reversible hats include the school colour and logo 
on one side and the student’s faction colour on 
the other.   

Karen Hansen, Cancer Council WA’s Regional 
Education Officer in the Wheatbelt, said that 
the introduction of bucket hats is a step in the 
right direction to reducing students’ exposure 
to harmful UV rays. Karen is looking forward 
to working further with the school to assist in 
introducing other SunSmart strategies over time.

Mr Ball said that students, staff and parents 
were working together on sun protection with the 
aim of Toodyay District High School eventually 
becoming a registered SunSmart School.  
By teaching students how to protect themselves 
from the sun, the school is contributing to the 
fight against skin cancer.



Wearing a hat – Three benefits for the price of one 
The 2017 National Primary School SunSmart Survey revealed that only 45% of WA primary schools have all teachers 
wearing hats when outside at lunchtime. Wearing a hat when you’re outside shouldn’t be difficult. It’s important for your  
own health and crucial in passing on health messages to children. If Western Australia’s high rates of skin cancer aren’t 
enough to convince your staff to wear a hat, here are two more reasons.

1. Occupational Health and Safety. Ultraviolet (UV) radiation from the sun 
is a class one carcinogen and causes skin cancer. This means UV is a 
foreseeable harm. Part of a teacher’s or education assistant’s job is to be 
outside for lessons or to supervise students during breaks. A school that 
does not require staff members to wear a sun protective hat while outside is 
failing to protect them from foreseeable harm and failing in its duty of care. 
This leaves the door open for possible WorkCover or civil compensation 
claims. Employees also have a duty to take care of their own health and 
safety and cooperate with employers’ efforts to improve health and safety. 

2. Role modelling. Most primary schools require students to wear a hat.  
Often this is a school rule and aims to ensure that students are protected 
from UV exposure. How can school staff enforce a rule that they are not 
prepared to follow themselves?

If you wear a hat and be a good role model, your example will encourage  
kids to keep wearing their hats too. Kids copy the people they look up to  
and will be more likely to wear a hat during and out of school hours if their 
role models wear one too.

Why not put yourself in the middle of this Venn diagram with a hat on? Reduce your personal risk of skin cancer, 
contribute to a safer work environment and show the kids that hats matter all the time. They’ll thank you for it later.

Cancer Council WA Australia’s Biggest Morning Tea 
25th Birthday School Art Competition
2018 is the 25th birthday of Australia’s Biggest Morning Tea and we 
are inviting schools to take part in our inaugural Art Competition. 
Using any media (pen and paper, video, spoken word, pottery etc.), 
show why people should support Cancer Council WA through 
Australia’s Biggest Morning Tea.
Schools may submit as many entries as they like, but must focus on at least one of the following ideas:
• Uniting the community
• Creating hope
• Providing support
• Saving lives

And make reference to 25 years!

Put yourself in the middle
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         Role modelli ng?

One lucky school will be crowned Cancer Council WA 
Australia’s Biggest Morning Tea School Art  
Champions 2018 and win:
•  Cancer Council SunSmart pack
•  Artwork will be used to promote Cancer Council WA’s 

Australia’s Biggest Morning Tea
•  Opportunity to visit a research lab (subject to  

travel restrictions and availability)
All entries to be emailed to events@cancerwa.asn.au  
or sent to CCWA Level 1, 420 Bagot Road, Subiaco,  
WA 6008 by Monday 30 April 2018. Terms and 
conditions apply, email events@cancerwa.asn.au  
or phone 1300 65 65 85 for more details.
Register to host your own Biggest Morning Tea at  
www.biggestmorningtea.com.au
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Comet Bay Primary School and Woolworths –  
Working together

Most parents are supportive of the Crunch&Sip® program, however some students may not be able to bring 
fruit and vegetables from home every day. One strategy that schools may like to consider is asking  
a local retailer to supply fresh produce for Crunch&Sip®. 
Comet Bay Primary School in Secret Harbour has done just that, partnering with their local Woolworths 
to ensure all of their students have access to good food at school. We spoke to Sharon Baxter, Health 
Coordinator and classroom teacher about how the partnership came about.

Q. How was the partnership with Woolworths 
formed?

 Our partnership with Woolworths has developed 
and gained momentum over the last four years. 

 We identified our local Woolworths shop in 
Secret Harbour as a valued community partner 
due to their support of our 2015 and 2016 
Great Aussie Crunch events, and our yearly 
Walk Over October and Ride to School days. 
The Woolworths team have always generously 
supplied fresh produce to help make our events 
successful. Rather than shopping around we 
wanted to maintain the relationship with our local 
Woolworths.

 In mid-2016, our then principal, Matthew 
Osborne, approached our local Woolworths 
manager and told him about our school’s unique 
Breakfast Program and School Kitchen Garden 
Program. He asked if they would like to build a 
stronger relationship and help to sustain such 
programs by providing fresh produce for free. 
We were very thankful that they said “YES!” 

 The partnership is now coordinated by our 
current school principal, Graeme Watson, and 
myself working alongside Woolworths store 
manager Natasha Angus and assistant store 
manager Hamish Briggs. Definitely a team effort! 

Q. How does Woolworths support your school? 
 The partnership involves the provision of fresh, 

seasonal fruit and vegetables such as oranges, 
pears, apples, carrots, mandarins and kiwi 
fruit, delivered by Woolworths staff every Friday 

morning. This supplies each of our Breakfast 
Club students with a piece of fruit or vegetables 
for the day. 

 Not only do they supply produce, but Woolworths 
staff members Terri Hawkins and Staci Heffer 
help to prepare the fruit, serve students their 
breakfast and even wash the dirty dishes! They 
willingly donate approximately 45 minutes each 
week just to help out.

 Woolworths also helped build a new garden bed 
in front of one of our classrooms and arranged 
a supply of seedlings.  Managers from the 
store happily worked alongside our year six 
Environmental Ambassadors to plant out the plot 
over the course of a morning. It was a successful 
day for all involved. 

Q. What does the school offer to Woolworths  
in return?

 In terms of what our school offers Woolworths in 
return…our sincere thanks and appreciation. We 
like to share good news stories like this with our 
community so we thanked Woolworths Secret 
Harbour during this year’s Growing Together Day 
ceremony and we often remind our families of the 
great service Woolworths offers our school via 
our newsletter, School App and Facebook® page.

Q. Do you have any further advice for school 
staff wanting to partner with a local retailer?

 Take the time to go and approach your local 
supermarket or greengrocer and make a 
connection. You’ll never know if you never go!

Year 2/3 students celebrate 
the new garden with Terri 
from Woolworths
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Include Cancer Council WA in your calendar for 2018
Relay For Life - Throughout the year
Relay For Life brings communities together to celebrate cancer survivors, 
remember loved ones lost and to fight back against cancer. Teams participate 
in a relay-style walk or run, challenging themselves to stay on the track 
overnight. Take part in one of the Relay For Life events coming up:  

• Wheatbelt (Northam) – 9-10 March 2018

• Great Southern (Albany) – 17-18 March 2018

• Busselton – 7-8 April 2018

• Perth – 5-6 May 2018

For more events and to register, visit www.relayforlife.org.au

Bark For Life - 18 March 2018
Bark For Life is a dog-friendly community walk event celebrating the 
invaluable support our furry friends provide during a cancer experience.  
It’s a chance to get together with family, friends and your four-legged friends 
to celebrate cancer survivors, patients and carers, honour loved ones lost and 
fight back against this disease that affects too many. For more information or 
to register, visit www.relayforlife.org.au

Australia’s Biggest Morning Tea – May and June 2018
Invite staff and parents to raise a cup in support of Cancer Council WA 
around the official date of 24 May 2018. Register online and we’ll send you  
an Australia’s Biggest Morning Tea kit, full of everything you need for  
a successful event. Register at www.biggestmorningtea.com.au

HBF Run for a Reason – 27 May 2018
Enter a team and make supporting people with cancer your reason in 2018. 
The HBF Run for a Reason is the biggest walking, jogging and running event  
in WA, see www.hbfrun.com.au

Daffodil Day – 24 August 2018   
Support Daffodil Day by selling merchandise and fresh daffodils, hosting  
a yellow free dress day or getting a group of students together at our  
Street Appeal to shake a tin, visit www.daffodilday.com.au 

Pink Ribbon – October 2018   
October is Pink Month, supporting women’s cancers. By hosting a Pink 
Ribbon or Girls’ Night In fundraiser, the money you raise will help us support 
women affected by cancer and fund world-class research to find better 
treatments. To register your Pink event visit www.pinkribbon.com.au or to 
hold a Girl’s Night In visit www.girlsnightin.com.au 

Do It For Cancer – Anytime!
Do you have your own creative idea on how to fundraise for Cancer  
Council WA? Whether it is a head shave, school concert or school BBQ  
you can Do It For Cancer.  
For more details visit www.doitforcancer.com.au

Make a difference in 2018 by calling 1300 65 65 85 or visiting  

www.cancerwa.asn.au/getinvolved
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To enter, complete the entry form and return to Cancer Council WA by 15 March 2018.

THE 
ULTIMATE 

BAGGY  
CAP

for your school or club 
cricket team!

Courtesy of WA company Baggy Caps, these are  
the best, coolest and most advanced baggy cap  
in the world. www.baggycaps.com 

Traditional iconic look with a foldable hidden  
sun cooling flap with a choice of 6 colours.

Win the set of

We are encouraging Western Australian classrooms to eat vegies for Crunch&Sip® during the  
month of March. Registered classrooms will receive tally sheets, stickers, incentives and be in the 
running to win lots of awesome prizes. They will also have access to fun classroom activities to 
analyse and graph their vegie eating data. Head to the Crunch&Sip® website for more information 

www.crunchandsip.com.au/events

MARCH

Register your classroom to munch on vegies during March!

C&S MarchMUNCH A5.indd   1 14/12/2017   10:22:06 AM

ULTIMATE BAGGY CAP COMPETITION ENTRY FORM

Name:

School:

Email:

Post to: Cancer Council WA, Level 1, 420 Bagot Road, SUBIACO WA 6008 or

Fax to: (08) 9212 4334 or

Email your details to: sunsmart@cancerwa.asn.au


